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E-texter (kan hamtas fran Stockholms universitetsbibliotek, sub.su.se):

A. Lotz Television Will Be Revolutionized, 2" ed. (New York: NYU Press, 2014), [L] via EBrary

J. Olsson, “One Commercial Week: Television in Sweden Prior to Public Service,” Television After TV:
Essays on a Medium in Transition, eds. Lynn Spigel and Jan Olsson (Durham: Duke University Press,
2004), 249-269. [L]

M. Newman “From Beats to Arcs: Toward a Poetics of Television Narrative,” The Velvet Light Trap 58
(Fall 2006): 16—28 [L] via Ebsco

N. Browne, “The Political Economy of the Television (Super) Text,” Quarterly Review of Film Studies
9,3 (Summer 1984): 174-182. [L] via TandFonline

J. Fiske, “Television: Polysemy and Popularity,” Critical Studies in Mass Communication 3.4 (1986):
391-407 [L] via Ebsco

H. Newcomb and P. Hirsch, “Television as a Cultural Forum: Implications for Research,” Quarterly
Review of Film Studies 8.3 (1983): 45-55. [L] via TandFonline

J. Mittell, “Narrative Complexity in Contemporary American Television,” The Velvet Light Trap 58
(2006): 29-40 [L] via Ebsco

W. Uricchio, “Television’s Next Generation,” in Spigel and Olsson, eds. Television after TV (Durham:
Duke University Press, 2004), 163-182 [L]

M. Dawson, “Rationalizing TV: Neoliberalism, the Attention Economy, and the Digital Video Recorder,”
Screen 55.2 (December 2013): 221-237 [L]

S. Kriger and G. Rustad, “Coping with Shame in a Media-saturated Society: Norwegian Web-series
Skam as Transitional Object,” Television and New Media (2017) [L]

Texter som tillhandahalls av institutionen (pa Mondo):

W. Boddy, “The Beginnings of American Television,” in Anthony Smith, ed. Television: An International
History (New York: Oxford University Press, 1995), 23-31. [M]

L. Spigel, “Television in the Family Circle” from Make Room for TV (Chicago: University of Chicago
Press, 1992), 36-50. [M]

W. Boddy, “Live Television,” in Fifties Television (Urbana: University of Illinois Press, 1990), 80-90. [M]
P. Scannel, “Public Service Broadcast: The History of a Concept,” Understanding Television, Andrew
Goodwin and Garry Whannel, eds. (London: Routledge, 1990), 11-29. [M]
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A. Edinand P. Vesterlund. “Svensk television och mediehistoria — en inledning” in Svensk television —
en mediehistoria, redigerad ed. Anna Edin och Per Vesterlund (Stockholm: Statens ljud- och bildarkiv,
2008), 9-24. [M]

M. Wabhlberg, “Inledning: Filmavdelningen — en historisk dverblick,” in TV-pionjarer och fria filmare,
eds. Tobias Janson och Malin Wahlberg (Stockholm: SLBA, 2008), 11-31. [M]

G. Creeber, “Decoding Television: Issues of Ideology and Discourse,” in Tele-visions: An Introduction
to Studying Television, ed. Glen Creeber (London: BFI Publishing, 2006), 44-56 [M]

H. Hendershot, “Parks and Recreation: The Cultural Forum,” in How to watch television, eds. Ethan
Thompson and Jason Mittell (New York, NYU Press, 2013), 204-212. [M]

J. Feuer, “HBO and the Concept of Quality TV,” in Janet McCabe, ed. Quality TV: Contemporary
American Television and Beyond (London: Tauris, 2007): 145-157. [M]

L. Furhammar, “Hela Sveriges television: Tva public service-kanaler", Sex, sadpor och svenska krusbar
Television i konkurrens (Falun: Ekerlids Forlag och Stiftelsen Etermedierna i Sverige, 2006), 29-40 [M]
A. Moran, “Global Franchising, Local Customizing: The Cultural Economy of TV Program Formats,”
Continuum: Journal of Media & Cultural Studies 23.2 (April 2009): 115-125 [M]

J. Hartley, “Television and Globalization: National and International Concerns,” Tele-visions: An
Introduction to Studying Television (London: BFI Publishing, 2006),137-146 [M]

E. Tussey, “Connected Viewing on the Second Screen: The Limitations of the Living Room,” in
Connected Viewing: Selling, Streaming, & Sharing Media in the Digital Era, eds. Jennifer Holt and
Kevin Sanson (New York: Routledge, 2014), 202-216. [M]

Texter tillgangliga pa webben:

C. Tryon, “TV Got Better: Netflix's Original Programming Strategies and Binge Viewing,” Media
Industries 2.2 (2015) [@] http://quod.lib.umich.edu/cgi/p/pod/dod-idx/tv-got-better-netflixs-original-
programming-strategies.pdf?c=mij;idno=15031809.0002.206

A. Edin,”Nya Férhallanden: Om den svenska public service-televisionens relation till publik och
allmanhet”, [@] http://www.nordicom.gu.se/sv/tidskrifter/nordicom-information-22006/nya-
forhallanden-om-den-svenska-public-service-televisionens

H. Jenkins “Nine Propositions Towards a Cultural Theory of YouTube” and "How YouTube became
ourtube” [@] http://henryjenkins.org/2007/05/9 propositions_towards_a_cultu.html och
http://henryjenkins.org/blog/2010/10/how_youtube became_ourtube.html

J. Mittell, “Transmedia Storytelling” [@] http://mcpress.media-
commons.org/complextelevision/transmedia-storytelling
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