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Television production, distribution and consumption 

are currently undergoing major changes. While some 

fear the «end of television», others have praised the 

advent of «social TV». Bringing together scholars 

from Denmark, Sweden, and the United Kingdom, this 

seminar invites to discuss the current transformation 

of broadcast television. Focusing on the role of public 

broadcasting services, the seminar addresses issues 

related to regulatory frameworks and commissioning 

structures, multi-platform production and digital 

distribution. It also sheds light on changing conditions 

for media work, on new forms of content creation 

and storytelling strategies. How do PBS deal with the 

challenge of new independent online providers? What 

strategies for digital content provision and audience 

interaction are they developing? What implications 

does the digital landscape hold for creative work and 

content providers? What is the role of globalization 

processes and European policy developments? In 

taking up these and related questions, the overall aim 

of this meeting is to stipulate international 

collaboration that may lead to collaborative research 

projects of relevance to Media Studies but even to 

legislators, commissioners, programmers and 

practitioners working in the television industries.

Over the last few years, Apple, Google and various content 
providers and distributors such as Disney, Amazon and Netflix 
have radically changed the way feature films and television 
entertainment are made accessible. The recent introduction of 
digital multiplatform distribution with its wireless streaming 
of arthouse films, Hollywood blockbusters and drama series 
certainly has altered the television and cinema experience. 
The proceeding integration of the web into home entertain-
ment appliances, facilitated by affordable set-top boxes such 
as Google TV and Apple TV, and the world-wide adoption of 
video-suited mobile media gadgets such as Android smart-
phones and the iPhone constantly promise to ‹relocate› that 
experience to new contexts. 
‹Connected viewing› is an important strategy recently 
adopted by the moving image industries. Connected viewing 
aims to change the experience with feature film and televi-
sion by introducing digital, networked conversation into the 
process of media consumption. With patterns of media use 
customized by search and discovery technologies, and social 
networking sites beginning to figure more prominently as 
delivery platforms, connected viewing becomes increasingly 
important to content providers, distribution networks, and 
viewers alike. Warner Bros., for instance, recently introduced 
‹app editions› of blockbusters such as Inception (2010) which 
allow audiences to download or stream the film, and offer 
full integration with social networking services. More than 
being just an experimental marketing add-on, these strategies 
testify to the fundamental shift in the overall make-up and 
the identity of the motion picture industry producing them. 
They exemplify the current redefinition of both the experien-
tial and transactional character of media, and they also point 
to the fact that the commercial enterprises associated with 
Hollywood can no longer be described in conventional terms, 
analogue to other industrial sectors and based on a strict 
differentiation between who produces and who consumes. 
Connected Viewing epitomizes the advent of what economists 
have labelled as ‹social network markets›: a situation where 
aesthetic experience is now seen to be grounded on the expe-
riences and transactions of others.  This international work-
shop will be the first of its kind, bringing scholars and industry 
personnel together to critically address key questions about 
Connected Viewing and transformative media culture.
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WEDNESDAY, 20 NOVEMBER 2013 !!
11.00-13.00 Registration !
13.00-13.15 Welcome and Opening Remarks (Anna Serner, CEO, Swedish Film Institute) !
13.15-14.15 PANEL 1: 
  STREAMING TELEVISION 
  Jimmy Ahlstrand (Head of Strategy, SVT-Swedish Television) 
  Anna Serner (CEO, Swedish Film Institute)  
  Anders Sjöman (VP Product and Communications, Voddler) 
  Johan Wahlberg (Distribution Strategy, SVT-Swedish Television) 

  moderated by Eva Redvall (Copenhagen) !
14.15-14.30 Coffee Break !
14.30-15.30 KEYNOTE 1: 
  FROM “MEN IN DINNER SUITS” TO “INTERACTIVE,  
  DIGITAL HUB”? INVITING THE AUDIENCE IN TO PSM 
  James Bennett (London) 

  moderated by Kristina Riegert (Stockholm) !
15.30-15.45 Coffee Break !
15.45-16.45 PANEL 2: 
  PUBLIC SERVICE ON DEMAND. HOW STREAMING 
  CHALLENGES BROADCASTING MEDIA 
  Henrik Søndergaard (Copenhagen) !
  TECHNOLOGICAL CHALLENGES TO PUBLIC SERVICE 
  REGULATION 
  Rasmus Helles (Copenhagen) 

  moderated by Bridget Conor (London) !
16.45-17.00 Coffee Break !
17.00-18.00 KEYNOTE 2: 
  TNVZ6, TVNZ7, TVNZU: EXPERIMENTS IN DIGITAL  
  PUBLIC SERVICE IN AOTEAROA, NEW ZEALAND 
  Bridget Conor (London) 

  moderated by Toby Miller (Los Angeles)

THURSDAY, 21 NOVEMBER 2013 !!
09.45-10.45 KEYNOTE 3: 
  CYBERTARIANISM VERSUS THE PUBLIC SECTOR 
  IN THE DIGITAL MEDIA ERA 
  Toby Miller (Los Angeles) 

  moderated by Christian Christensen (Stockholm) !
10.45-11.00 Coffee Break !
11.00-12.00 PANEL 3: 
  DR ONLINE: DIGITAL STRATEGIES AND PLATFORMS  
  FOR DENMARK’S NO.1 PBS 
  Ib Bondebjerg (Copenhagen) 
  
  CHANNELS AS CONTENT CURATORS: MULTIPLATFORM 
  STRATEGIES IN BRITISH PUBLIC SERVICE BROADCASTING   
  Inge Sørensen (Glasgow) 

  moderated by James Bennett (London) !
12.00-13.00 Lunch !
13.00-14.00 PANEL 4: 
  PUBLIC SERVICE/PRIVATE ARCHIVES: 
  PLATFORMS, CURATORSHIP, AND SCHOLARSHIP 
  Jan Olsson (Stockholm) !
  ENVISIONING TV’S PUBLIC:  MEDIA REGULATION AND  
  MEDIUM SPECIFICITY BEFORE BROADCASTING 
  Doron Galili (Stockholm)  

  moderated by Ib Bondebjerg (Copenhagen) !
14.00-14.15 Coffee Break !
14.15-15.15 PANEL 5: 
  PUBLIC SERVICE IN PUBLIC SPACES: THE BBC’S 
  PUBLIC SCREENS PROJECT 
  Karin Becker & Andreas Widholm (Stockholm)  

  moderated by Inge Sørensen (Glasgow) !!


